HNB 4OI Summative

Design and Marketing Portfolio

Ms. Redfearn

Student Name: ____________________________

Due Date: ___________________________________________

Tired of flipping through fashion magazines and stores for inspiration or not finding clothing that fits your personal style, you decide to create your own clothing line. 
Task: To create and market a line of clothing by completing the following steps in your Design and Marketing Package. 

You will organize your summative into a portfolio. Your portfolio must include a title page (with my name, your name, course code and date), a Table of Contents, and each of the required worksheets and croquis sketches.
A) Brainstorm: Using the Brainstorming Sheet provided in your Design and Marketing Package, play with ideas for your collection. Your collection should “tell a story.”
B) Sketch: The sketch is a preview of your vision as a designer. Using a croquis, sketch a total of 13 pieces in your collection. You must include garments for both men and women. You will find a blank croquis for a male and a female in your Design and Marketing Package:
Each croquis must include the following details in the lower LEFT HAND corner:

types of fabric used, notions, construction details (ex. seam types) and possible color combinations. Each croquis must be a completed sketch, in COLOR. 
C) Create: Choose ONE of your pieces in the collection and make a sample. Use your sewing talents to create a sample of ONE of your pieces. Ensure that your clothing sample is the highest quality. Without clothing samples you will be unable to show your designs to retail buyers or potential manufacturing and distribution partners. NOTE: keep track of all of your expenses using the Expenses Tracker to use in the marketing phase. 
D) Market: Complete the accompanying worksheets in your Design and Marketing Package.

***** Consult your summative rubric for the marking scheme.

Brainstorming Sheet

1. Theme: start out with a unifying theme or idea when beginning a collection. This central creative thread will keep the pieces together in a flow that is pleasing and attractive. This inspiration can come from many different sources - a place, object, or household pet. It's necessary to be open to whatever is around you. Always keep range in mind. Though you might love dresses and may design little else, customers want a variety of garments to choose from. 

Ask yourself some questions: "How is this collection different from what is out there, what statement are you trying to make, who are you trying to sell to. There are a lot of thoughts and ideas that you need to think about and organize so you can come with a strong point of view."

2. Establish the type of clothing you’ll create. 

Will you create swimwear or sportswear? Or is your heart set on designing ready-to-wear or a decadent collection of evening gowns? 

Think about your vision for the clothing line and what garments best express your design aesthetic. 

3. Establish your target market

 Determine your target market. A fashion designer dreams of creating a clothing line that will be adored by shoppers, but without proper market research you won’t know your customers’ clothing preferences. Think about and record the buying habits, needs, income, geographic locations and desires of your target audience.The feeling your clothing creates, how that's broadcast and who will wear them are central to a collection's message.
Design and Marketing Package
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Expenses Tracker
Keep track of all of your expenses related to your garment construction. 

Fabric Costs:

	Description
	Date
	Cost

	
	
	

	
	
	

	
	
	


Notions:

	Description
	Date
	Cost

	
	
	

	
	
	

	
	
	


Other:  

	Description
	Date
	Cost

	
	
	

	
	
	


Marketing Worksheet:

A) ADVERTISEMENT 

a) On a separate page, create an advertisement for your clothing line. Include the following:

i) a brand logo

ii) a slogan

iii) a sketch that appeals to your target audience and showcases your aesthetic.

B) WRITE-UPS
i) My Line Write-Up: Write 1-2 paragraphs describing the aesthetic and vision of your clothing line. This is where you sell your line to prospective buyers. Why would they want to purchase your designs? What sets your collection apart from other designers? Be sure to describe your target market including the buying habits, needs, income, geographic locations and desires of your target audience. How does your line address the target audience’s needs and wants? 

ii) Costs Write-Up: Then, using your Expenses Tracker as a guide, write a paragraph detailing the approximate production costs for each of your pieces, should a retailer wish to place an order. 
iii) Reflection Write-Up: Write a paragraph describing your successes and surprises during the design and marketing process. Which parts were most difficult? What was rewarding about the process? What complications arose? What would you do differently next time?

Design and Marketing Package Summative Checklist:

	Component 


	Check  √  when completed 

	Brainstorming Sheet 


	

	13 croquis sketches; coloured, male and female included, and the following information in the lower left hand corner: types of fabric used, notions, construction details (ex. seam types) and possible color combinations

	

	Expense Tracker 

	

	Sample Garment Completed 

	

	Marketing Advertisement 

	

	My Line Write-Up

	

	Costs Write-Up

	

	Reflection Write Up

	

	Title Page (including your name, my name, course code and date)


	

	Table of Contents 


	


Summative Portfolio  Rubric:

HNB 4OI

Name: ______________________________   Date handed in: ___________________

	Portfolio Assessment                                                                Level

	Section


	Criterion 
	1
	2
	3
	4

	Part A 

Brainstorming Sheet
	- point form

- complete and thorough


	
	
	
	/2.5

	Part B

Croquis Sketches


	- 13 included (male and female)
- in colour 

- quality sketches

- complete and ‘finished’ looking 

- left-hand corner includes required details 
	
	
	
	  /25

	Part C 

Garment

Expenses Tracker 


	- unique garment
- use of class time

- maintenance of area and instruments used

-  finished quality and appearance of garment 
- appropriate fabric used 

- level of expertise required for construction of garment

- quality of seams
- threads trimmed, garment ironed, attention to correct grain lines

- due date met

- completed thoroughly (costs of fabric, notions)
	
	
	
	  /40

/ 2.5

	Part D

Marketing Advertisement

Marketing Write-Ups
	- appealing in appearance

- unique logo 
- effective slogan

- sketch appeals to target audience and is in line with product aesthetic
- mechanics: spelling, grammar, syntax, use of language. 

- My Line Write-Up

- Costs Write-Up

- Reflection Write-Up
	
	
	
	/10

/5

/5

/5

/5


Total:         /100
Teacher Comments: ___________________________________________

_____________________________________________________________

_____________________________________________________________.
